An Approach to Including Ethics in Agricultural Communications Teaching Robert G. Hays
Professional agricultural conununicators today face serious ethical dilemmas. thus there is a need to pay more attention to ethics as a topic in agricultural communications teaching programs. One approach at the University of Illinois uses student role-playing and vigorous class discussion to alert students to the seriousness of the situation and give them some feeling for the lypes.of difficult choices they may face as professionals. . Yet farm magazines today commonly publish speCial issues and supplements Msponsored M by chemical companies. and advertisers routinely pressure editors to give them editorial space for public relations releases (Hays and Reisner .In press). On the broadcast front. advertising representatives pay radio farm directors talent fees to gain exclusive on-air voicing (Baker. 1981. p. 315) .
Farm periodicals in recent years have faced dwindling numbers of readers and growing competition from direct mail and computer-based information services. At the same time. a depressed farm economy has led many farm suppliers to reduce advertising budgets (Kesler. 19861. Farm magazines have been hard pressed to find new advertisers and retain the ones they have.
There is a clear possibility that members of farm magazine editorial
